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VaasaETT Quick Facts

e 17 years analysing energy customer behaviour

* 60+ markets
* 500+ clients
* World’s leading analysts of smart programmes (500+)

* Europe’s leading source of competitive retail market monitoring
(e.g. up-to date household energy prices)

* World’s leading source of switching analysis (Europe’s definition)

* Founded and ran the SEDC until 2014

 1000s in global sourcing network




Findings from 100s programs globally vaasa(3il
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Equal partners in €4.1m EU funded project
to build a platform for the realistic DR and
CCISSCIﬂdI’CI Energy Efficiency modeling of energy market
stakeholders and consumer behaviour.
More info at: http://www.cassandra-fp7.eu/

Demo sites and partners

€4.5 EU funded project to provide best NS gy ronon STEROF RWE

A DVA N C E D practice for smart grid technology, :~ "

regulation and consumer engagement in
smart grid. Partners include ENEL, Iberdrola, é?«.‘»_{és €€ =y

emana v C
perience Discovery IRV S 3T Kol { T8
More info at: http://www.advancedfp7.eu/ .. BT

» A major European Union funded project for =
-+ the EU Director General of Energy to Active Demand Pilots
| develop a cross border balancing market 200/ 30 Smart Grid
platform (Virtual Power Plant). Projects
More info at: http://www.ebadge-fp7.eu/
- €a u ..,, ' TP
: Respond 2011 Impact of Monitoring n UK o Ansiralion Government
wunlock Demand Ke Sponse Australian Renewable
Sty Gl i < Energy Agency
WORLD ENERGY COUNCIL A= e W g o 150 Renewable
cows;:r:uc;g?r;:;l:;;g;%m o S e (({(; B - Rt Impact of Monitoring Integration
' : s in Norway Projects
Best Practice Smart Billing 130 DRIEE Projects Globally
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Demand Falls
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Volatility Increases =~~~

Solar PV Penetration (MW Installed)
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Bills Rise...
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Household Energy Price Index EU-15 (Jan 2009=100) 17

Household Energy Price Index EU-22 (Jul 2013=100)

107
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Electncity EU-15 {(excluding taxes)
Gas EU-15 (excluding taxes)
------ Electricity EU-22 {excluding taxes)
rrrrrr Gas EU-22 (excluding taxes)
Source: HEPI by Energie-Control Austria, MEKH and VaasaETT Lid.
© 2014 VaasaETT Ltd.
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EWOV door-to-door marketing cases compared to other
marketing methods quarterly since 1 April 2012
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Average Switching Rate (2009/2011)
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..Switching WILL rise
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Consumers in Europe

are increasingly active
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Belgium (Wallonia)
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VaasaETT World Energy Retail Market Rankings

2013 Switching

Hot and warm active
markets

Active markets

Cool active markets

Dormant markets

Source; VaasaETT Utility Customer Switching Research Project
© 2014|VaasaEIT thd_
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Momentum...

Switching Evolution for Super Hot and Hot Markets
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Selected Trends in Developed Energy Markets

Generation | Distribution

& Wholesale

Increasing
Prices

Increasing
Prices

-

- ©2014 VaasaETT
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New technologies
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Source: Honeywell, Apple AppIE/And rOid
Smart Home Architecture
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Collective

Switching

Up to 30% of switches for one
leading new entrant in the

Netherlands

Login to My Dashboard

,_-\ -
One@s‘ljttd\ | Your email address | | Your password | LOGIN

Log in with Facebook Forgat passward? FeW WhO Sign up to auctions
switch

The Next Generation Consumer Network.

l S:\ 300,000+ Members How it works My Dashboard Blog

The Next Generation Consumer Network. Register Now! Needs care to succeed
Join One Big Switch to help cut the cost of your

household bills, and get access to discounted electricity,
gas, and home loan offers and more...

It's quick, easy & obligation free.

Your Email address *

Create your password *

Click video to watch

Last Campaign Postcode *

The Big

Electricity

SWitCh = consumer-based campaigns with over 250,000 houssholds

ing i ved.
gesting fvel REGISTER NOW, IT'S FREE

By clicking Join Now you agree 1o aur
The Big Electricity Switch was one of Australia's largest Tzrma, c%numnna ‘A Bolicies

Supported by: m Daily Telegraph  Herald Sun The Advertiser e

iy - y —
ey
S far

Register We negotiate Choose offers
It's quick and easy, We'll do the hard work You choose if the
no obligation. to find you discounts. offers are right for you.

Shar
>tep
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Switch Websites

What's My Nuwber” Whats My Number*

EucTnoTy g
TRONITY
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P o b e | Rt I pour aone | W 30w | FAn | O mavings W

Bt
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T hetsiors = you srm | Mo 1o omich | FAGY | Ceber viogs B4

See how much you could save,
Answer these questions for a
quick estimate.

Kiwls ace saving hundreds of
dollars a year, just by switching
power comp

gick here.

1. Visit ‘What's My Number
What's My Nuwber*

LTy g
v
AUTHORITY S

TN 0] M Dusiness

Fort pous momder s

To confirm your savings, and
find the best retailer and
electricity plan for your needs,
take the next step and visit

[

Consumer Powerswitc!
It's free and independent!

CHHLE

3. Receive Savings Estimate

CurcTICTY -
ITY —
AuTHORITY S

Source:www.whatsmynumber.org.nz/
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Next Day Switching -~

Switching Rate vs Time to Switch
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Reducing time-to-switch in Europe will not increase Switching rates. Source: VaasakETT

Non hall howr switching

Avarags days to switch
o3BEs88IeeSIEEEEE3EEE3NE

2252323328888 22285555282

FERERREFESTEREREREE R
Average Days to Switch in New Zealand - Improvement 2003-2013.
Source: Electricity Authority (2013)

Faster switching

more switching
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Power of Attorney
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Comparability
vs. Commoditization

Good il
{:} Energy 2% National Trust 5

Would you like
electricity that’s
local, naturaland




Comparability
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vs. Commoditization

Myth:
Fewer or simpler tari

= higher switching

Cheaper. Greener. Simpler.

Building the UK's most trusted energuy company.

NEW ENERGY PLAN
Very competitive
and greener than the
UK average.

Y
-

GREEN ENERGY PLAN
Very competitive and
totally renewable
electricity.

Cheaper Greener m

Number of Contracts

Switching Rate vs. Number of Available Contracts

* VaasaETT, 2012
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Low Price Objectives

Savings Need Margins
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Customer Engagement in Sweden
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Feedback in Sweden

12%

Savings
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Feedback in Britain
5m
In UK

85%

Uptake & Usage

70-90%

Satisfied




Feedback Globally

Explore
‘(wegmww‘m@m‘www Mmmm& w
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Savings /y
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Potential Savings in Norway

Norwegian Cumulative Residential Savings
GWh saved at 80% usage for up to 2 years

80% of households e

«» 6000
)

Over 2 years e
Excluding ¢ 7 T\Wh

> 2000

Automation &= _goaVved

1 e m e e e B e L R B e B S e B R B e e |
0 200 400 600 800 1000 1200 1400 1600 1800 2000 2200 2400

Number of Smart Meters (000)
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eedback = ...

Feedback Impact on Loyalty G re a te r

20 1 Feedback Delivery

Customer

=== Switch Rate Baseline

5 - ——=Switch Rate Feedback
Satisfied

Switch Rate
=
o

0 T T T T T T T 1
1 2 3 4 5 6 7 8
Time
(if done well)

Comban Region Switch Rate Switch Rate with

ompany eglo without Feedback Satisfied Feedback
Incumbent Retailer Scandinavia 7.5%
Large Incumbent Retailer ~ Oceania 25% 5%

Competitor Retailer North America 1% 4%
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Komfort Normal

a'- |

'wa’ (|

Automate?

Klikk, hold og dra for & Flytte telefonen

Source: Lyse.no
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The independent electricity retailer
giving you real control of your power bill.
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Honest prices

The market price of power (known as the “spot
price”) changes every half-hour. Most power
companies charge you a flat rate that covers the
ups and downs, but we give you access to actual
spot prices on the wholesale market.

/_\ 7N Other power
N companies

Flick

TIME OF DAY

vaasal3us
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The end result is a
much fairer
approach to selling

and buying power.

You get access to
the real price of
power, and we'll
always tell you
exactly who's

charging you what.
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+ new technologies = ...
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Source: Honeywell, Apple AppIE/And rOid
Smart Home Architecture
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...first step in new -~
business models

Next Generation Architecture
for Big Data & Analytics

A J J - WOW.
= SolarCity

 Elektricitet o
R~

Next Generation Architecture
for Big Data & Analytics

WOW. - \
SolarCity . Utility of the Future
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Building on an Energy Management Platform.

| A COMPANY THAT |
| FOCUSES ON THE ENERGY |
| OF THE F“‘“RE- |

\
|

New Collaborative
Platforms

~



| @ PowersHop vaasaEud

It is possible to get people excited about energy.

Change for
Good

A=
N2
»



| The co-operative energy vaasa il

4 | 2 A’ .
\ AR

A 8wutch to us and we’ll . Rk & ‘ o G s
¥ donate £25 to your X;ﬁy | M L M€
favourite sports trust E& | 2N

Switch to Co-operative Energy
and we’ll make a £50 donation to’ 1 AR gl
o bl 1) a,i\“ W
womens aid B k, AT TATRE
o g ‘\ i f XN

until women & children are safe
’ (

p L ﬂlecoopera‘ﬁveenergy /,6 t t\.
The cooperative energy % e i‘

Here for you for life

Switch to Co-operative Energy

and we’ll make a £50 donation to’ Be | ieve I N
" |TEENAGE .
something

The co-operative energy

Here for you for life
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Use the power of “Being Good”.

Use your POWER for GOOD!

Switch to Sponsor Energy and
save money on your utility bills

while empowering a local charity
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Nyhet. Vintersakra ditt
elavtal, Las mer har.




energy

OVO Communities, a new era of energy is here @®

Say hello to OVO
Communities &
A P O

&
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energy

:z;energy o | ' |

Energy provider with market Self-supply of
leading value and service locally produced energy

Everyone

can benefit from

* Using less & paying less
* Befter service & greener energy

* Engaging locally ‘\
Insulation |

Smart controls and online service "© )

tools enabled by smart meters (A Energy effidency measures
with ECO & Green Deal funding
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energy

You do

+ Register with OVO Communities
+ Register brand and trademarks
= Saf up a legal entfity - as necessary
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We do

» Provide delailed info on possibiliies
o * Sign an agreament
* Prowide you with o welcome pack

Step 1: Get started

* Dedde on target customers :m * Help model the economics & opfions
Step 2: Define community

= Decide where to buy your power + Trode on your behaolf

= Saf your price point * Develop a pricing model

* Dedide on discount mechanisms * Ensure offer comnplies with regulation

Step 3: Design your offer

+ Define marketing channels
= Start marketing the offer

* Manage online registrafion process

’ ‘ * Register on OVO supply license
# Process - incl industry settlemeants

Step 4: Sign up customers

= Regular reviews of parformance

+ Updade and omend offer as necessary

* Engage with customer base

"\1 + Send stolemenis and collect payments
* Provide on-going customer service
* Provide on-going operations

Step 5: Run energy company
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100% GROENE ENERGIE
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Local-Generation Aggregation Retailing

100% belgian
We support the local

economy and keep Belgian

jobs safe.

100% human

As a business on a human
scale, Lampiris is able to
establish and build a
relationship of trust with

you.

100% green
Lampiris is a green energy
supplier working with 1,300

local producers.

100% transparent
Lampiris guarantees you a
single energy rate, a clear

contract and a transparent

pricing policy.

There is nothing more expensive than volatility in
your customer base

Bruno Vanderschueren, co- founder of

Lampiris

Electrabel preferred to sell its own electricity and
was not interested in buying solar power from its
customers, so they offered bad prices

Bruno Vanderschueren, co-founder of Lampiris
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I QEHEHE‘."I‘ Vaasa

No long-term contract, letting
customers feel the freedom.

Loyazl,,ty'tlﬁough trust

" e




My Page

If your utility company Tisaioela 51 3
Storuman Energy AB is a utility company that selis electricity to customers throughout
Sweden. We are a relatively small supplier in the electricity market, which often highlighted
by the media and consumer sites as an example of honesty, low electricity prices and
maximum customer benefit.

The entire Swedish people's electricity supplier

Our mission is to offer the right price of electricity and sound
advice to our clients. We produce no electricity and buys electricity on
the power exchange and the package to our customers, which means
we are equally delighted to low prices for our customers. We work
hard to live up to our slogan "The whole Swedish people
electricity”.

We are always on the customer side. When Sweden's electricity
prices are soaring, we have advocated that all electricity should be
utilized more effectively throughout the day and this was approved.

Our customer service will always answer your questions and help you
choose the electricity agreement that suits you best. Our customer
service as well as Storuman Energy is located in the municipality of
Storuman, Lapland, the part of Sweden where most of the electricity
produced.

It feels good to create jobs in rural areas, which would be impossible
without the trust we have with our customers.

You can reach me directly at 0951-266 50 or on the cell phone 070-
554 66 58 or via email, ng.from@storumanenergi.se

Nils-Gunnar From
CEO
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Energy Account - with better interest rate than the
bank!

With the Energy Account, you get both great interest and the opportunity to plan elekonomin.
*» 3.5% interest on your deposited money

« Smooth out your electricity bills over the year

« Utilize grace month

« Divide the payment of several months

Here you can download information about the Energy Account and registration form.
Declaration statement >>

Brochure / form >>

Welcome to the Energy Account >>

Back to
basics !
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Word of

a—mul"'

R o

R | | etGrap eds
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easy money

Word of Mouth

Some companies are
winning large proportions
of their customers through

Word of Mouth

TORONTO NS
HYDRO

Tillykke til vinderen
af Malerjagten
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Relationships will
support smart
technologies, not the
other way around



vaasal3us

Global Energy Think Tank

Obrigado

6th Conference Elecpor
Lisbon,31 October 2014 Dr Philip Lewis




